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The following presentations are being made only to, and is only directed at, persons to whom such
presentation may lawfully be communicated (“relevant persons”).

Any person who is not a relevant person should not act or rely on these presentations or any of its
contents. Information in the following presentations relating to the price at which relevant investments
have been bought or sold in the past or the yield on such investments cannot be relied upon as a guide
to the future performance of such investments.

This presentation does not constitute an offering of securities or otherwise constitute an invitation or
inducement to any person to underwrite, subscribe for or otherwise acquire securities in any company
within the Telenor Group.

The release, publication or distribution of this presentation in certain jurisdictions may be restricted by
law, and therefore persons in such jurisdictions into which this presentation is released, published or
distributed should inform themselves about, and observe, such restrictions.

The presentation contain statements regarding the future in connection with Telenor's growth
initiatives, profit figures, outlook, strategies and objectives. All statements regarding the future are
subject to inherent risks and uncertainties, and many factors can lead to actual profits and
developments deviating substantially from what has been expressed or implied in such statements.
These factors include the risk factors relating to Telenor's activities described in Telenor's 2005 Annual
Report on Form 20-F filed with the Securities and Exchange Commission in the USA under the headings
“Cautionary Statement Regarding Forward-Looking Statements” and “Risk Factors” (available at
www.telenor.com/ir/).
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Telenor Positioned in Growth Markets




Total Mobile Penetration of 549

Total Mobile
Country Population . Market share

(mill) Penetration
Bangladesh 143 10% 63%
Pakistan 159 27% 11%
Thailand 65 58% 31%
Serbia 7.5 79% 38%
Malaysia 27 83% 25%
Ukraine 48 85% 44%
Hungary 10 89% 33%
Montenegro 0.6 90% 61%
Denmark 5.4 91% 27%
Russia 145 101% 32%
Norway 4.6 107% 55%
Sweden 9 112% 17%

Total
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Medium Term Targets

< Maintain cash flow and market shares

= Increase Mobile EBITDA margin above 25%

- Considerably improve Fixed cash flow

= Increase Mobile EBITDA margin above 25%

CMD 2006 o \ telenor

Creating a Strong Nordic Player




Norway - Medium Term Targets

Maintain Cash Flow and Market Shares

Market Shares Cash Flows
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Sweden and Denmark - Medium Term Targets

Increase Mobile EBITDA Margin Above 25%

Sweden Denmark
(SEKm) (DKKm)
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Main Priorities — International Mobile

= Profitable growth from low ARPU
segment

- Strengthen local competitiveness

Selective expansion
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Profitable Growth From Low ARPU Segment

Telecom Equipment Prices
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Strengthen Local Competitiveness
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Selective Expansion
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Questions
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